CORPORATE PARTNERS HELP MICHIGAN'S MUSEUMS THRIVE

MMA's Corporate Partners are a group of committed companies that
stand beside our mission to help Michigan museums thrive - by
providing services to museums or just believing in the important role
museums play. MMA provides professional development and
networking opportunities to support the entire Michigan museum
community. Our Corporate Partners see the value of a strong Michigan
and make MMA's work possible.
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CORPORATE PARTNERS ENGAGE WITH THE MICHIGAN MUSEUM COMMUNITY
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Each Corporate Partner receives
Benefits for 12 months from the date of

¢ Your name on general MMA branding.
¢ Anincreasing number of additional options
based on support level.

We are excited for the chance to work with you
to support the Michigan museum community!
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Digital Communications
All Corporate Partners:
o Name on MMA general branding (website, emails)
e Name in business directory on MMA website
Benefit Options:
e Logo upgrade on MMA general branding (website,
emails)
e Logo upgrade in business directory on MMA
website
e Company profile included in one issue of the MMA
Review
¢ Advertisement inone MMA Weekly issue
¢ Two social media items on Facebook and/or
LinkedIn
e Special email to the MMA email contact list
promoting partner’s training or a discount
opportunity
¢ Access to the MMA Member Directory

Spring Awards Event
Benefit Options:
e Logo featured on awards event branding (event
sign, web page, specific emails)
e Two complimentary registrations to the spring
awards event
e Targeted individual introduction by MMA
leadership at awards event
o Company representative provides remarks at the
awards event

Please contact MMA at 313-334-7643 or director@michiganmuseums.org with

how you would like to get involved. Thank you for your partnership!

Fall Conference
Benefit Options:

e Logo featured on conference branding (event
sign, web page, specific emails, app when
available)

e Short video (45 seconds, provided by partner)
presented during gathering time for MMA
Business lunch

e Partner provides a door prize (with remarks) to
be distributed during the Museum Café session.

e One complimentary registration for the fall
conference

e Partner representative provides remarks at the
conference general session or a reception

e Targeted individual introduction by MMA
leadership at conference

¢ Vendor booth

Other
Benefit Options:

e Volunteer opportunity for up to 10 staff at a
member museum (from a limited list of
opportunities)

¢ Host aregional networking event for local
museums (food/beverage provided
by host)
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